Master of

Business Administration

Y Course Code Course Title Credit Hours
Semester 1
o MB 501 People, Work and Organizations 3
i
*Z’ MB 502 Quantitative Analysis for Management 3
e
MB 503 Strategic Marketing 3
Semester 2
~ MB 500 Financial Decision-Making 3
=
>
‘Z’ MB 504 Operations Management 3
o
MB 506 Leadership Theory and Practice 3
Semester 3
% MB 505 Economics for Business 3
=
[a)
g MB XXX Major Elective 3
o
(%)
MB 508 Management Information System 3
Semester 4
% MB XXX Major Elective 3
-
)
cZ> MB 509 Delivering Successful Projects 3
H
MB 512 Capstone Project 3




Major Electives

Course Code Course Title Credit Hours
MB 507 Negotiation and Problem Solving 3
MB 510 Strategic Risk Management 3
MB 511 Advanced Financial Decision Making 3
MB 513 Digital Marketing 3
MB 514 Accounting Systems and Control 3
MB 515 International Financial Management 3
MB 516 International Logistics and Supply Chain Management 3
MB 517 Healthcare Management 3
MB 518 Tourism Business Management 3
MB 519 Corporate Law 3
MB 520 Global Sustainability and CSR 3




